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PROGRAMME SPECIFICATION 

for a Programme Leading to an Award of 

BA (Hons) Marketing Management (Top Up)

The University of Northampton
	1 Awarding Institution
	The University of Northampton

	2 Teaching Institution
	The University of Northampton

	3 Programme Accreditation
	The University of Northampton

	4 Final Award
	BA (Hons)

	5 Title of Programme/Route/Pathway
	Marketing Management (Top-up) 

	6 UCAS Code
	N501

	7 Benchmarking Group (QAA or other) where appropriate
	Business


	8 Educational aims of Programme

	To offer learners the opportunity to:

1. ‘Top Up’ an HND, Foundation Degree (or equivalent) qualification to an honours degree

2. become increasingly independent in their learning style, thereby enhancing their life-long learning skills and employability.
3. gain a deep understanding of marketing, its management and the changing marketing environment 

4. be able to contribute effectively in a range of marketing operational and/or strategic contexts on completion of the programme and to target careers in the profession of marketing

5. develop both the knowledge and the ability to use a range of marketing practitioner and research techniques

6. develop a number of key intellectual and transferable skills

7. gain an appropriate foundation for further postgraduate study and / or professional institution membership


	9 Learning outcomes of a programme and teaching, learning and assessment strategies

	A Knowledge and understanding 

A1  to demonstrate a sound understanding of relevant academic theories and models in all modules

A2  to be aware of how marketing issues vary across sectors: not-for-profit, commercial, global, SME etc

A3  to think critically and systematically about marketing problems and issues

A4  to analyse and make management recommendations in respect of marketing problems in the modern marketing environment.

	Teaching/learning methods

The acquisition of core knowledge will be achieved via a mix of lectures, seminars, workshops, directed reading and IT based learning activities.  Since this is a stage 6 only award students will be expected to take responsibility for much of their learning as are other final year business students.  A number of workshops which are part of the Marketing Project will fulfill an important role in preparing students for the expectations of degree level study, and of the Project in particular. Learning sets and student-led seminars are a feature of a number of modules; their use is designed to increase student independence in learning style and to foster an ethos of collaborative working on a number of modules.

Distance-Learning Mode:

Here knowledge and skills are developed in each module via a sequence of formative and summative learning activities. 

Assessment

A variety of assessments are used including time constrained tests, case studies, essay-type questions and problem solving exercises. In addition written coursework, 'live-client' briefs, group-based assessment and presentations are utilised to ensure the assessment of knowledge. 
Distance-Learning Mode:

This mode does not feature examinations, but does have time –contrained tests.  Assessment is usually via reports, essays and cumulative portfolios.


	B Subject specific/practical skills 

B1 to research marketing issues or problems using appropriate methodologies

B2 to interpret evidence and draw appropriate conclusions and recommendations

B3 to apply academic theories to marketing problems with due regard to their limitations and any issues of implementation in an organizational setting

	Teaching/Learning methods   
General marketing and subject-specific methodologies will be explained in lectures and are practised and applied during seminars and other related activities. During this time the learner will have both academic support and supervisory support to enable the learning. The award will utilise dedicated software to support student learning. Additional support for the development of practical skills will be undertaken by the University Careers Guidance Service and the personal tutoring system and additional taught support for research skills.

Distance Learning Mode:

Marketing theories and concepts will be explained through distance learning material and directed reading. Practise and application will be through online activities and exercises.
Assessment   

A wide variety of assessments will focus on the learner's ability to produce work in an appropriate style and format and to deliver information orally. Typically this might take the form of problem solving exercises, reflective portfolios, case studies and other relevant group and individual activities. 

	C Key skills 
C1  to be able to communicate effectively in oral and written work

C2 to make good use of IT skills in responding to set tasks

C3 to work, independently and in groups, to make effective use of numerical skills in responding to set tasks

C4 to manage study time to meet the demands of degree-level study

C5 to engage in reflective learning, demonstrating self-awareness, confidence and an ability to strive towards full potential
	Teaching/learning methods   

Seminars and workshops offer the main opportunity to develop many of these key skills in response to staff suggestions. As already noted above there is a large variety of assessment type in use.  This variety enables the students to grow in confidence and offer increased levels of choice as students are required to make more decisions which affect both what they study and how they do it.

Most modules then require the following IT skills to be demonstrated: word-processing of essays and reports; use of electronic databases, CD-ROM and World Wide Web sources as part of researching topics; and use of e-mail and the Northampton Integrated Learning Environment (NILE) for communicating with each other and with staff.   
Assessment   
The reflective approach adopted in the project module, combined with the variety of assessment strategies adopted throughout the award, will ensure that all key skills are assessed. The formal and informal feedback given to the learner both before and after each piece of assessment, will assist in the development of self-confidence and awareness.

	10 Learning outcomes for Intermediate Awards

	Students who leave their programme early may be eligible for an intermediate award. Intermediate awards recognise that students who have successfully completed assessments for part of their programme have achieved the learning outcomes for an intermediate award. 

The intermediate awards and their intended learning outcomes are listed in Appendix 1.


  

	11 Key skills strategy 

	Skills are best developed in context and so key skills are embedded within each module. The overall approach to key skills is noted in 9c above. The Key Skills Maps (at appendix 2 of this document) demonstrate the balance of how these skills are taught, developed and assessed within all modules. 


	12 Assessment strategy

	The modules which make up the BA (Hons) Marketing Management (top-up) award adopt a variety of assessment methods and strategies. The overarching approach to assessment is considered above in section 9. The Assessment Strategy Maps at appendix 3 demonstrate a rich mix of assessments. 

	13 Programme structure

	Students must complete 120 level 6 credits. Detailed award maps for the different delivery modes are attached as appendix 1. On the fulltime and distance learning modes all modules are compulsory. However, where a student’s first language is not English, then The Marketing Manager module is replaced by Business Communication module.


	14 Admissions Policy and criteria

	The Admissions Policy for the BA Marketing Management (top up) is in accordance with the University’s Admissions; and Equality and Diversity policies; and seeks to recruit to the programme students from diverse educational and social backgrounds who have the ability to benefit from and motivation to complete the programme. The programme welcomes applications from those with a wide variety of educational qualifications, and will consider on merit applicants with no formal qualifications. 

· Entry Requirements

The current admissions policy for the award is in accordance with University of Northampton's standard minimum requirements for entry to Bachelor's degree courses (top up). Most students joining will have studied the equivalent of a UK HND in Business; Commerce; Economics; Accountancy; HRM; Travel and Tourism; International Development or similar  business-related subjects (or equivalent). Since these students have 120 credits at level 5 they are entitled to join the award. Issues of equivalence for overseas students wishing to join the full-time mode will be handled by the International Office.

 Where further information is required e.g. because academic achievement was gained some time ago, applicants may be invited for interview. All applicants who lack formal qualifications will be invited for interview and may be asked to provide one or more of the following:

- Evidence of written skills from current study or work-related activity

- A portfolio of relevant evidence, which can be assessed for APEL (Accredited Prior Experiential Learning). This would be done in consultation with the Admissions Tutor

- A written assignment


	15 Assessment Regulations

	Modular framework regulations apply, including any proposed supplementary regulations.


	16 Support for learning  

	At institutional level support includes those services offered by Learning Resources, IT Services and Student Services (please see web http://www.northampton.ac.uk/ and click on current students). In addition, the Centre for Achievement and Performance provides support for study skills.

Specific support for the students on this award is provided by a dedicated Course Leader, individual Personal Tutors (a role performed by the Project tutors), the Careers Office and the Centre for Achievement and Performance. More generally, module tutors will provide appointments and support for their modules. Here support may be via face-to-face meeting and email. NILE often frames the expectations for students in individual modules. These also enable students to collaborate with each other to share problems and explore issues.

An extensive induction programme attempts to offer guidance to the different groupings of students within the award. 


	17 Evaluation and quality enhancement 

	Include standard statement:

The University of Northampton has several methods of monitoring and enhancing academic quality and standards, these include:

External Examiners

Boards of Study with student representation

Boards of Examiners

Annual Review at Field and School level

Periodic Subject Review

Student Evaluation

Moderation Policies

As in all NBS awards, there is at least one student representatives for the course, who will raise quality issues with the Award Leader on an informal basis. More formally, the student representative represents the interests of students on the award at the Field Board of Study. Thus, appropriate actions can be taken in a timely way in response to student feedback. 


	18 Indicators of quality and standards

	All academic staff supporting these programmes are members of the Northampton Business School, within the Field of Marketing. Each Subject Field has recently evaluated its provision against appropriate Subject Benchmarks and professional body requirements. Many of the NBS Honours degree programmes secure maximum exemptions from relevant professional institutions. The Field of Marketing and Entrepreneurship also teaches professional courses to the standards set by the relevant professional bodies in marketing (CIM), marketing research (MRS), advertising (IPA), and public relations (CIPR). In addition the Subject Fields benchmark academic levels in relation to institutional statements aligned to national initiatives e.g. National Qualifications Framework and national skills initiatives.

The Marketing academic staff develop their subject knowledge and pedagogic expertise via attendance at Conferences and in-house staff-development events. Many staff undertake a proactive role in the development of learning and teaching strategies. Many staff are members of Higher Education Academy and other professional bodies, with several appointed as External Examiners at UK HEIs. Other recent activities include: KTP programmes, company consultancy and training events, funded research projects, CIM branch officers, and local newspaper columns. See c/v's for further information. 


	19 Date of approval or revision
	 Date of revision: April 2014

ILO revision June 2016


	20  Appendices 

	Appendix 1
	Learning Outcomes for Intermediate Awards

	Appendix 2
	Award Map (Curriculum Team official version ONLY)

	Appendix 3
	Key Skills Map (use templates when available)

	Appendix 4
	Assessment Map


Appendix 1

Learning outcomes for Intermediate Awards
	Certificate of Higher Education

The award of a Certificate of Higher Education indicates that the student: 

· has knowledge of the underlying concepts and principles associated with their area(s) of study, and an ability to evaluate and interpret these within the context of that area of study; 

· has an ability to present, evaluate and interpret qualitative and quantitative data, in order to develop lines of argument and make sound judgements in accordance with basic theories and concepts of their subject(s) of study 

· can evaluate the appropriateness of different approaches to solving problems related to their area(s) of study and/or work 

· is able to communicate the results of their study/work accurately and reliably, and with structured and coherent arguments

· has a the ability to undertake further training and develop new skills within a structured and managed environment

· has the qualities and transferable skills necessary for employment requiring the exercise of some personal responsibility.



	Diploma of Higher Education

The award of a Diploma of Higher Education indicates that the student: 



	Ordinary Degree

The award of Ordinary Degree indicates that the student: 
· Demonstrate a systematic understanding of  marketing, its management and the changing modern marketing environment
· Demonstrate a systematic understanding of key aspects of the field of study, including the acquisition of coherent knowledge which is at, or informed by, the forefront of aspects of their subject discipline.

· Demonstrate an ability to deploy accurately a range of established techniques of analysis and enquiry within the relevant subject discipline.

· A critical understanding of the essential theories, principles and concepts of the subject and the ways in which these are developed through the main methods of enquiry in the subject.

· Identify and address their own learning needs, including being able to draw on a range of current research, development and professional materials.

· Display an ability to apply a number of methods and techniques that they have learned to real world scenarios. 

· Demonstrate the ability to evaluate arguments, assumptions, abstract concepts and data to make judgements, and to frame appropriate questions to achieve a solution or identify a range of solutions to a problem.

· Show an ability to communicate information, ideas, problems and solutions to both specialist and non-specialist audiences.

· Display an ability to utilise information technology to process and present information.

· To communicate the results of their studies and other work accurately and reliably in a range of different contexts using the main specialist concepts, constructs and techniques of the subject.

· To organise and manage the demands of independent learning; engaging in some reflective learning; demonstrating aspects of self-awareness and confidence with unfamiliar contexts.

· Demonstrate skills for gathering, evaluation, analysis and presentation of information, ideas, concepts and data, drawing upon a range of current sources



Guidance on preparing programme specifications is available on the QAA website at: http://www.qaa.ac.uk/academicinfrastructure/programSpec/default.asp. 

