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PROGRAMME SPECIFICATION
MA International Hotel Management

The University of Northampton
	1 Awarding Institution
	The University of Northampton

	2 Teaching Institution
	The University of Northampton 

	3 Programme Accreditation
	N/A

	4 Final Award
	MA International Hotel Management



	5 Title of Programme/Route/Pathway
	MA International Hotel Management 

	6 UCAS Code
	N/A

	7 Benchmarking Group (QAA or other) where appropriate
	Business and Management QAA Generic Subject Benchmark 2015


	8 Educational aims of Programme

	The aims of the MA International Hotel Management are:
· To develop students ability to appraise and evaluate the diversity of operations linked to hotel management globally

· To provide students with an in-depth understanding of how marketing, service design and innovation can be used to meet and exceed customer needs and expectations

· To analyse the management complexities associated with operating a multi-departmental, multi-levelled and multi-national business

· To immerse students in authentic real-world learning environments

· To enable students to examine and discuss the opportunities to create value within service-oriented industries

· To foster collaborative, cross-cultural understanding through professional, team-oriented learning environments  which emphasises a critical awareness of the value of innovation and a consumer orientation

· To apply knowledge and think critically and strategically  via a range of simulated contemporary business issues

· To develop graduates who will act professionally and with integrity, in an dynamic global environment




	9 Learning outcomes of a programme and teaching, learning and Assessment strategies
State the learning outcomes for the award and the teaching, learning and assessment methods used to enable students to achieve and demonstrate these outcomes. 

	A Knowledge and understanding:

A1 To evaluate the relationship between the international hotel industry, tourism destinations and international development

A2 To interpret and critique the value of models and frameworks used to respond to real-world challenges and opportunities

A3 To recognise the importance of effective management in a variety of cultural contexts

A4 To prioritise sustainable solutions to influence positive business change 


	Teaching/learning methods:

· Lectures, seminars and workshops
· Analysis of international industry case studies
· Industry guest speakers
· Study visits/ field trips
· Action-centred learning
· Participant observation in real-world environments
Assessment:

· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice
· Digital multimedia storytelling 

	B Subject specific/practical skills:

B1 To manage complex projects, and formulate innovative, quality driven solutions to industry specific challenges

B2 To apply academic concepts and conceptual frameworks to a variety of  authentic, market-driven management situations

B3 To communicate effectively in a cross-cultural context
	Teaching/Learning methods:  

· Apply frameworks to real-life and simulated scenarios
· Study visits / field trips to encourage communication in a cross-cultural context
· Action-centred learning
Assessment : 

· Planning and writing extended projects and dissertation
· Application of theoretical models to practical situations
· Designing and prototyping
· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice


	C Key skills:

C1 To competently utilise a range of traditional and digital resources to deliver research-informed academic and creative solutions

C2 To articulate clearly and persuasively in written and oral form as appropriate to the setting

C3 To work effectively and systematically to deliver effective outcomes, both  autonomously and collaboratively

C4 To demonstrate initiative and personal responsibility in professional practice
	Teaching/learning methods:

· Study visits / field trips to encourage communication in a cross-cultural context
· Action-centred learning
· Engagement with industry practitioners, professional memberships and standards

· Research skills development

Assessment:

· Group presentations.
· Reflective portfolios (including digital artefacts)
· Case study analysis

· Planning and writing management reports.



  

	Programme Learning Outcomes for the named PG Diploma in International Hotel Management

	A Knowledge and understanding:

A1 To evaluate the relationship between the international hotel industry, tourism destinations and international development

A2 To interpret and critique the value of models and frameworks used to respond to real-world challenges and opportunities

A3 To recognise the importance of effective management in a variety of cultural contexts

A4 To prioritise sustainable solutions to influence positive business change 


	Teaching/learning methods:

· Lectures, seminars and workshops
· Analysis of international industry case studies
· Industry guest speakers
· Study visits/ field trips
· Action-centred learning
· Participant observation in real-world environments
Assessment:
· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice
· Digital multimedia storytelling 

	B Subject specific/practical skills:

B1 To manage complex projects, and formulate innovative, quality driven solutions to industry specific challenges

B2 To apply academic concepts and conceptual frameworks to a variety of  authentic, market-driven management situations

B3 To communicate effectively in a cross-cultural context
	Teaching/Learning methods:  

· Apply frameworks to real-life and simulated scenarios
· Study visits / field trips to encourage communication in a cross-cultural context
· Action-centred learning
Assessment : 

· Application of theoretical models to practical situations
· Designing and prototyping
· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice


	C Key skills:

C1 To competently utilise a range of traditional and digital resources to deliver research-informed academic and creative solutions

C2 To articulate clearly and persuasively in written and oral form as appropriate to the setting

C3 To work effectively and systematically to deliver effective outcomes, both autonomously and collaboratively

C4 To demonstrate initiative and personal responsibility in professional practice
	Teaching/learning methods:

· Study visits / field trips to encourage communication in a cross-cultural context
· Action-centred learning
· Engagement with industry practitioners, professional memberships and standards

Assessment:

· Group presentations.
· Reflective portfolios (including digital artefacts)
· Case study analysis

· Planning and writing management reports.



	Programme Learning Outcomes for the named PG Certificate in International Hotel Management

	A Knowledge and understanding:

A1 To evaluate the relationship between the international hotel industry, tourism destinations and international development

A2 To interpret and critique the value of models and frameworks used to respond to real-world challenges and opportunities

A3 To prioritise sustainable solutions to influence positive business change 


	Teaching/learning methods:

· Lectures, seminars and workshops
· Analysis of international industry case studies
· Industry guest speakers
· Action-centred learning
· Participant observation in real-world environments
Assessment:
· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice
· Digital multimedia storytelling 

	B Subject specific/practical skills:

B1 To manage complex projects, and formulate innovative, quality driven solutions to industry specific challenges

B2 To apply academic concepts and conceptual frameworks to a variety of  authentic, market-driven management situations
	Teaching/Learning methods:  

· Apply frameworks to real-life and simulated scenarios
· Action-centred learning
Assessment : 

· Application of theoretical models to practical situations
· Executing presentations and constructing portfolios
· Written and verbal application of theory to practice

	C Key skills:

C1 To competently utilise a range of traditional and digital resources to deliver research-informed academic and creative solutions

C2 To articulate clearly and persuasively in written and oral form as appropriate to the setting

C3 To work effectively and systematically to deliver effective outcomes, both autonomously and collaboratively

C4 To demonstrate initiative and personal responsibility in professional practice
	Teaching/learning methods:

· Action-centred learning
· Engagement with industry practitioners, professional memberships and standards

Assessment:

· Group presentations.
· Reflective portfolios (including digital artefacts)
· Case study analysis

· Planning and writing management reports.


	10 Key skills strategy 

	The MA International Hotel Management programmes’ approach to the development of key skills has been informed closely by the UN key skills framework for Master’s level courses within the modular framework, and the ChANGE model. The key skills of learning to learn, communication, group work, self-management, problem solving, use of IT and processing numerical data are integrated within the programme. In line with Institutional strategy the concept of Action Learning underpins the learning and teaching philosophy as a starting point for the delivery of a range of quality driven activities undertaken by the students.  Postgraduate study is ideally suited to the action learning philosophy with small groups/teams of students being required to tackle real world problems or issues specific to their area of study, while reflecting and learning from the experience and each other. 

The key skills strategy has also been benchmarked against the current (2015) QAA statement of Academic standards for Masters awards in Business and Management which state that ‘all master's graduates will be able to demonstrate relevant knowledge and understanding of organisations, the external context (including environmental and regulatory) in which they operate and their management’. (Reference: http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2958 ) 


	11 Assessment strategy

	The MA International Hotel Management programmes’ approach to assessment has

been considered holistically in section 9 above, in relation to the UoN modular

framework and QAA guidelines, as well as to the educational aims and learning

outcomes of the programme as a whole. The aim has been to develop an 

assessment strategy which reflects accepted UK higher education quality standards,

and is comprehensive, valid and reliable.

A broad mix of assessment strategies are employed within the programme, 

reflecting good practice in business and management taught  Master's degree 

programmes across the UK higher education sector. Every effort has been made 

to design assignments at module level which stimulate and test students’ 

ability to meet programme as well as module learning outcomes, and to help 

them develop their cognitive, intellectual, subject specific, key and creative skills.

The specific assessment strategy for the MA International Hotel Management 

has been devised to evidence that students can:

· Successfully learn autonomously and manage conflicting demands in a Higher    
     Education context
· Operate successfully as an individual and collaboratively
· Communicate effectively in a variety of contexts
· Apply learning and knowledge drawing on their own experience from a 
     variety of professional and personal contexts
· Make critical decisions in a variety of authentic and simulated situations,  
     through the synthesis of data and information  



	12 Programme structure

	Award Map for MA International Hotel Management:
Students wishing to undertake the Masters programme with a year in industry attached must select the Service Sector Career Management module (LEIM043) in the first term and successfully pass this module before progressing to the final stage of the programme which is the Industry Management Project (LEIM042).  
Code
Title
Credits
Status
Pre-Requisites
LEIM037

International Hotel Management

20

Compulsory

None

LEIM020 HYPERLINK "http://redfir.admin.nene.ac.uk:7077/subject.aspx?SUBJECT=LEISURE%20MANAGEMENT&LEVEL=7&ACCPERIOD=0" \l "LEIM020" \h 
Strategic Destination Management

20

Compulsory

None

LEIM040
Transforming Organisational Cultures in the International Hotel Industry
20
Compulsory
None
LEIM043
Service Sector Career Management
0
Designate
None
LEIM036

Service Excellence and Innovation

20

Compulsory

None

MKTM027
Strategic Digital Marketing
20
Compulsory
None
HRMM061 HYPERLINK "http://redfir.admin.nene.ac.uk:7077/subject.aspx?SUBJECT=HRM%20AND%20ORGANISATIONAL%20BEHAVIOUR&LEVEL=7&ACCPERIOD=0" \l "HRMM061" \h 
Managing Across Cultures

20

Compulsory

None

LEIM031

Dissertation & Research Methods (Tourism, Hospitality, Hotel and Events Management)

60

Designate
None

LEIM042
Industry Management Project 
60
Designate
LEIM043
Award Map for Postgraduate Diploma International Hotel Management – 120 Level 7 credits. Students must complete all modules defined below:

Code
Title
Credits
Status
Pre-Requisites
LEIM037

International Hotel Management

20

Compulsory

None

LEIM020
Strategic Destination Management

20

Compulsory

None

LEIM040
Transforming Organisational Cultures in the International Hotel Industry
20
Compulsory
None
LEIM036

Service Excellence and Innovation

20

Compulsory

None

MKTM027
Strategic Digital Marketing
20
Compulsory
None
HRMM061
Managing Across Cultures

20

Compulsory

None

Award Map for Postgraduate Certificate International Hotel Management – 60 Level 7 credits. Students must complete the following modules to complete the 60 credit requirement.

Code
Title
Credits
LEIM037

International Hotel Management

20

LEIM020
Strategic Destination Management

20

LEIM040
Transforming Organisational Cultures in the International Hotel Industry
20



	13 Admissions Policy and criteria

	The Admissions Policy for the MA International Hotel Management is in accordance with the University’s Admissions and Equality and Diversity policies and seeks to recruit to the programme students from diverse educational and social backgrounds who demonstrate both the ability and motivation to benefit from the programme. The programme welcomes applications from those with a wide variety of educational qualifications and will consider on merit applicants with no formal qualifications. 

· Entry Requirements
· There are no specific entry requirements beyond the University’s General Requirements for Entry.
· Admissions Procedures and Selection Criteria
· Applicants are selected for an offer on the basis of information provided in the application form, the personal statement and academic reference.
· The following criteria are taken into account:
· Formal qualifications and experience;
· Evidence of written English;
· Predicted grades;
· Commitment and enthusiasm for the subject.
· Students that do not meet the standard minimum entry requirements may be invited for an interview 


	14 Assessment Regulations

	Standard modular framework regulations will apply, including any proposed supplementary regulations.


	15 Support for learning  

	Support for learning will be provided for all MA International Hotel Management students at programme level by the operation of faculty level induction programme. In addition, students will be supported at programme level by a named programme leader and a personal tutor will be assigned to each student. Individual modules will provide a range of study support material, delivered directly by tutors or via NILE.

At institutional level support includes those services offered by Information Services and Student Services (please refer to The University of Northampton’s website: http://www.northampton.ac.uk/). In addition, the Learning Development and the Skills Hub provide support for study and academic skills.


	16 Evaluation and quality enhancement 

	The University of Northampton has several methods of monitoring and enhancing academic quality and standards, these include:

· External Examiners

· SSLC’s
· Boards of Examiners

· Annual Review at Field and Faculty level

· Periodic Subject Review

· Student Evaluation

· Moderation Policies
· FQSC
The quality of the award is kept under review and is enhanced through the mechanisms listed above. 

Individual modules are reviewed annually by the Subject Group using standard student feedback forms, with module leaders reflecting on feedback and performance. By reflecting on this information, the module leader will develop an action plan for the following academic year. Programmes are also reviewed annually by the Programme Leader, whilst a periodic review provides an opportunity for the programme team to examine the wider context of the subject in greater depth. 

Student representatives are elected annually for each cohort. Student representatives are responsible for the staff-student communication and they will report to the Student Staff Liaison Committee meetings. 

The Subject Group Leader is responsible for reviewing module and programme performance, as well as the overall student experience on an annual basis. The Subject Group Leader will maintain an Annual Review Action Plan based upon evidence drawn from regular formal and informal meetings with the subject team.  

Annual exam boards provide an opportunity for the subject team to scrutinise individual student performance and to receive reports from external examiners. 

Changemaker Statement
Leisure Management & Languages Social Impact Statement: The social impact of studying this programme at the University of Northampton creates graduates who will have developed the skills, knowledge and experiences that  prepare them to identify and tackle the societal issues relevant to the cultural, environmental and economic impact of their industry.  This will be achieved through an holistic lens leading to sustainable business management practices resulting in positive changes and social betterment.

The Subject Groups’ philosophy promotes Changemaking as doing, not just learning, and students will have bespoke activities that develop empathy, networks and group work relevant to the social problems they are tackling; to include practical projects, study trips, research projects, and, importantly, engagement with our industry partners. This programme has been designed to incorporate alignment with the ChANGE framework, and links to professional industry engagement. 


	17 Indicators of quality and standards

	Modules, programmes and Subject Groups are annually reviewed against internal quality indicators relating to recruitment, student performance, retention, progression and achievement; and equality and diversity. Data is provided by the Business Intelligence and Management Unit and disseminated within the Business Faculty of Business and Law.  

Trends are evaluated against internal and external benchmarks to ensure that standards are being maintained and appropriate actions taken to maintain and enhance quality. Each Subject Group Leader will maintain an Annual Review Action Plan based upon this data and evidence drawn from regular formal and informal meetings with the subject team.  


	18 Date of approval or revision
	Date of approval: 


	19  Appendices 

	Appendix 1
	Award Map 

	Appendix 2
	Key Skills Map 

	Appendix 3
	Assessment Map


Details of award: MA International Hotel Management for September 2018 Cohort onward
Name of award: MA International Hotel Management
Opening Overview: In order to achieve the named award above, students must meet all requirements of this award map.


	Code
	Title
	Credits
	Status
	Pre-Requisites

	LEIM040*
	Transforming Organisational Cultures in the Hotel Industry
	20
	Compulsory
	None

	LEIM036
	Service Excellence and Innovation
	20
	Compulsory
	None

	LEIM037
	International Hotel Management
	20
	Compulsory
	None

	LEIM020
	Strategic Destination Management 
	20
	Compulsory
	None

	HRMM061
	Managing Across Cultures
	20
	Compulsory
	None

	MKTM027
	Strategic Digital Marketing
	20
	Compulsory
	None

	LEIM043*
	Service Sector Career Management
	0
	Designated
	None

	LEIM031
	Dissertation & Research Methods
	60
	Designated
	None

	LEIM042*
	Industry Management Project
	60
	Designated
	LEIM043


MA International Hotel Management:  To be eligible for the award students must successfully complete 180 credits from the above list.
Postgraduate Diploma International Hotel Management: To be eligible for the award the student must successfully complete 120 credits from the above including LEIM036, LEIM037 and LEIM040 but not including LEIM031 or LEIM042

Postgraduate Certificate International Hotel Management: To be eligible for the award the student must successfully complete 60 credits from the above including LEIM040 and LEIM037









* New module

14/03/2018

Appendix 2

MA International Hotel Management        KEY SKILLS MAP
	
	Key Skill 1

Communication
	Key Skill 2

Team Working
	Key Skill 3

Research
	Key Skill 4

Professionalism
	Key Skill 5

Problem Solving
	Key Skill 6

Creative Thinking
	Key skill 7

Critical Thinking

	Level 7

	
	
	
	
	
	
	

	International Hotel Management
	D A
	D
	D A
	D
	D T A
	
	D T A

	Service Excellence and Innovation 


	D A
	D T A
	D A
	D
	
	D T A
	A

	Strategic Destination Management 


	D A
	D A
	D A
	D
	D
	
	A

	
	
	
	
	
	
	
	

	Transforming Organisational Cultures in the International Hotel Industry 
	D A
	
	D A
	D 
	D A
	D T A
	D T A

	Service Sector Career Management
	D A 
	
	D A
	D T A
	D A 
	
	

	Dissertation and Research Methods 


	D T A
	
	D T A
	D
	D
	
	D T A

	Industry Management Project 
	D T A
	A
	D T A
	A
	A 
	
	D T A

	Managing Across Cultures


	D A
	T
	D A
	D A
	D
	
	D A

	Strategic Marketing
	D A
	
	D A
	D
	D A
	
	D A


D = Developed
T = Taught
A = Assessed

Appendix 3 
MA International Hotel Management

Assessment Matrix 
	
	
	Individual Report / Portfolio
	Individual seminar presentation
	Group seminar presentation
	Essay
	Work Based Learning Video Assessed
	Work Based Learning Written
	Open Book Exam
	Dissertation

	Modules  
	Level 7

	faculty
	
	
	
	
	
	
	

	
	International Hotel Management
	X1 

2500 words
	
	
	
	
	
	X1

3 hours
	

	
	Service Excellence and Innovation 


	X1

2000 words
	
	
	
	X 1

20 minutes
	
	
	

	
	Strategic Destination Management 


	
	
	X1

30 minutes
	X1

3000 words
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	Transforming Organisational Cultures in the International Hotel Industry
	X1 3000 words
	X1

A3 Poster Presentation
	
	
	
	
	
	

	
	Service Sector Career Management
	X 2000 words
	
	
	
	
	
	
	

	
	Dissertation and Research Methods 


	
	
	
	
	
	
	
	X1

15-20,000 words

	
	Industry Management Project
	
	
	
	
	
	
	
	X 1

15-20,000 words 

	
	Managing Across Cultures
	
	X1

15 minutes
	
	X1

3000 words
	
	
	
	

	
	Strategic Marketing
	X1

2000 words


	
	
	
	
	X1

3000 words
	
	


