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PROGRAMME SPECIFICATION

for a PG Programme Leading to an Award of

The University of Northampton

	1 Awarding Institution
	The University of Northampton

	2 Teaching Institution
	The University of Northampton 

	3 Programme Accreditation
	N/A

	4 Final Award
	MSc International Business Management



	5 Title of Programme/Route/Pathway
	MSc International Business Management

	6 UCAS Code
	

	7 Benchmarking Group (QAA or other) where appropriate
	Business and Management


	8 Programme Mission Statement

	The aim of this course is to develop individuals who understand the international context of business: from logistics and cross-border investments to the cultural and ethical issues in the practice of international business. The course provides opportunities for learners to develop the skills and knowledge that will enable them to operate effectively in global business contexts, responding strategically to contemporary business management challenges.


	9 Programme Learning Outcomes (normally a maximum of 12)
All learning and teaching at the University of Northampton is undertaken using an Active Blended Learning methodology (ABL) in line with a University-agreed definition. This may not necessarily be the case for iterations of the modules on this Programme when taught at partner delivery institutions.

	By the end of this Programme, in relation to the specialised area of study, students will, with minimal/no guidance, be able to: 

	A: Subject Knowledge and Understanding and Application

	A1
	Critically examine and evaluate conceptual frameworks relating to globalisation/internationalisation and assess their consequences for a functional discipline.

	A2
	Evaluate and apply a wide range of concepts, competencies and techniques in international business contexts.

	A3
	Develop a strong, conceptual and theoretical understanding of international and global business and management issues, problems, concerns and opportunities.

	A4
	Define and differentiate the characteristic features of international political, economic, social, cultural and technological change - analysing the implications for different functions.

	A5
	Develop the skills, analytical techniques and tools to make a significant, sustained contribution to the achievement of their employers’ goals. 

	A6
	Apply theory to practice, through the selection, application and evaluation of research methodologies and methods to business issues.

	A7
	Develop a comprehensive understanding of techniques applicable to their own research or advanced scholarship.

	A8
	Build on their existing capabilities and transferable skills in order to develop masters level knowledge and skills in the International business and management field, enhancing their employability and their future career prospects.

	B: Employability and Changemaker Skills
 (min 3, usually 1 per category)

	Change: B1
	Critically investigate and analyse complex and ill-defined issues in International contexts.

	Self-Direction: B2
	Act autonomously in planning and implementing tasks

	Collaboration: B3
	Evaluate a complex range of skills, knowledge and responsibilities in relation to ambiguous collaborative contexts


 
	10 Learning Outcomes for Intermediate Awards

	Students who leave their programme early may be eligible for an intermediate award. Intermediate awards recognise that students who have successfully completed assessments for part of their programme have achieved the learning outcomes for an intermediate award. 
Postgraduate Certificate and Diploma
The learning outcomes for Intermediate Awards at Master’s Level are the same as those for the final award. Any differences are in the extent to which individual outcomes have been realised within the scope appropriate for a learning outcome at Level 7. 

Any learning outcomes which are assessed for the final award only (section 4 of this programme specification) are indicated in the programme specification.


	11 PSRB Requirements

	N/A


	12 Assessment strategy

	The approach taken to assessment is informed by UON, UMF and QAA guidelines as well as the learning outcomes of the programme as a whole and those of specific modules. The aim has been to develop an inclusive assessment culture which reflects the needs of an increasingly mobile, digital and independent student population. The assessment strategy aims to be comprehensive, valid and reliable as well as providing opportunities for learners to experience a range of interesting and innovative assessment for learning.


	13 Programme structure

	See Award Map (Appendix 4).  


	14 Admissions Policy and Criteria

	The Admissions Policy for the MSc International Business Management is in accordance with the University’s Admissions; and Equality and Diversity policies; and seeks to recruit to the programme students from diverse educational and social backgrounds who have the ability to benefit from and motivation to complete the programme. The programme welcomes applications from those with a wide variety of educational qualifications, and will consider on merit applicants with no formal qualifications. 

· Entry Requirements

· There are no specific entry requirements beyond the University’s General Requirements for Entry.

 Admissions Procedures and Selection Criteria 

              o Applicants are selected for offer or invited to interview on the basis of           information provided in the application form, the personal statement and academic reference. 

              O The following criteria are taken into account: 

                        ▪ Formal qualifications and experience 

                        ▪ Evidence of written English 

                        ▪ Predicted grades 

                        ▪ Commitment and enthusiasm

	


	15 Assessment Regulations

	Modular framework regulations apply, including any proposed supplementary regulations.


	16 Support for learning  

	Comprehensive Welcome Week Programme is provided. 
At institutional level support includes those services offered by Library and Learning Services, Information Technology Services and Student Services (please refer to The University of Northampton website http://www.northampton.ac.uk/ and click on current students). In addition, the Learning Development team provides support for study skills.


	17 Evaluation and quality enhancement 

	The University of Northampton has several methods for the monitoring and enhancing of academic quality and standards. These include:

·         External Examiners

·         Boards of Examiners

·         Annual Review processes via Annual Review Action Plans (Annual RAPs)

·         Student-Staff Liaison Committees

·         Periodic Subject Review

·         Student evaluation surveys (including module reviews)

The guidelines set out in the Annual Review Handbook require that the Programme Team operates a continuous process of self-review via an Annual Review Action Plan (ARAP) whereby programme quality is progressively enhanced and good practice shared.

The programme is continuously monitored by the Programme Team through the receipt of both formal and informal feedback. Informal student feedback is continuously sought and responded to by the Programme Team as a major part of the monitoring process. More formal feedback is obtained from students via module reviews carried out annually and other forms of student surveys. Student representatives are invited to attend the Student-Staff Liaison Committee meetings where they have the opportunity to raise issues of concern for discussion. Further formal feedback is obtained from the External Examiner, who normally visits the University at least once per academic year to examine various aspects of the programme and submits a written report to the University at the end of each academic year. Any matters arising will be considered and responded to by the Programme Team as part of the Annual Review Action Plan (ARAP) meetings.


	18 Indicators of quality and standards

	N/A


	19 Date of approval or revision
	 


	20 Appendices 

	Appendix 1
	Programme to Module Learning Outcomes Map

	Appendix 2
	Assessment Map

	Appendix 3
	Award Map (Curriculum Team official version ONLY)

	Appendix 4
	PSRB requirements (if appropriate)


Guidance on preparing programme specifications is available on the QAA website at: http://www.qaa.ac.uk/academicinfrastructure/programSpec/default.asp. 
Appendix 1: Programme to Module Learning Outcomes Map
Enter the Module Codes in the left hand column and indicate which modules address which PLOs into the appropriate cells. Add / delete rows as applicable.
	
	Compulsory / Designated
	Section A: 
Subject-Specific Knowledge, Understanding and Application PLOs
	Section B: Employability and Changemaker Skills PLOs

	Level 7:
	
	A1
	A2
	A3
	A4
	A5
	A6
	A7
	A8
	B1
	B2
	B3

	FINM010
	C
	√
	√
	√
	
	√
	√
	√
	√
	
	√
	√

	HRMM060
	C
	√
	√
	√
	√
	
	√
	√
	√
	√
	
	√

	BSOM034
	C
	√
	√
	
	
	
	
	√
	
	√
	√
	

	HRMM061
	C
	√
	√
	
	
	
	√
	√
	√
	√
	
	√

	MKTM018
	C
	√
	√
	
	
	
	
	
	√
	√
	√
	

	MKTM035
	C
	√
	√
	
	
	
	√
	
	
	√
	
	√

	STRM028
	C
	
	
	
	
	
	√
	√
	√
	√
	√
	


Appedix 2: ASSESSMENT MAP
	Assessment

Type

Module Code
	AS
(assignment)
	DI
(dissertation)
	ES
(essay)
	EX
(exam)
	MC
(multiple choice)
	OR
(oral)
	PF
(performance)
	PJ
(project)
	PR
(practical)
	PS
(presentation)
	TC
(time-constrained)

	Level: 7

	FINM010
	√
	
	
	√
	
	
	
	
	
	
	

	HRMM060
	√
	
	
	
	
	
	
	
	√
	
	

	BSOM034
	√√
	
	
	
	
	
	
	
	
	
	√

	HRMM061
	√
	
	
	
	
	
	
	
	
	√
	

	MKTM018
	√√
	
	
	
	
	
	
	
	
	
	

	MKTM035
	√
	
	
	
	
	
	
	
	
	√
	

	STRM028
	
	√
	
	
	
	
	
	
	
	
	


Appendix 3: AWARD MAP

Details of award: MSc International Business Management for September 2019 Cohort onward
 
Name of award: MSc International Business Management
 
In order to achieve the named award above, students must meet all requirements of this award map.
STAGE 1


	Code
	Title
	Credits
	Status
	Pre-Requisites

	FINM010
	Business and Financial Strategy
	20
	Compulsory
	None

	MKTM018
	Global Marketing Strategy
	20
	Compulsory
	None

	HRMM060
	International & Comparative HRM
	20
	Compulsory
	None

	BSOM034
	International Logistics & Supply Chain
	20
	Compulsory
	None

	HRMM061
	Managing Across Cultures
	20
	Compulsory
	None

	MKTM035
	Global innovation Management
	20
	Compulsory
	None

	STRM028
	Dissertation and Research Methods
	60
	Compulsory
	None


� Skills also include capabilities, behaviours and attributes
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